4C On-Product Logo ana
Claims tor Improved
Market Access

Marco Valério Araujo Brito, CEO, Cocatrel, Brazil
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COCATREL

One of the main coffee coops in Brazil
More then 6000 growers United
1.500.000 bags produced a year
Since 1961

« Secound larger coffee consumption in the world
* Up to 21.000.000 bags year
- Average of 839 cups of coffee per capita a year



25

20

15

10

* Brazil total consumption (million bags)

S o\ o H o A P D O
R S S T L - S A RGN

J

2

>

A o o & ®
P PP S S
LM\ M A S

9

rﬁh

AD

,{\
'}Q

NV
°

D
'Ir“

™ ) A
M M, N M,

D
N
rﬁh




M Roasted and ground M roasted beans ™ capsules




® Domestic ® Out of home




Big Consumpﬁon MCIjOI‘ify Of ground
beans
at home

The consumer has no
frustful information
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COCATREL
A
Coop Products strategy COCATREL
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* Promote the coop farms, regions and growers
worldwide, looking for the best deals anad
fransferring the premium for the growers



AAA'\
COCATREL

* New industrial facilities where we roast, pack and
deliver the final product to the internal Market
generetfing value for the final product of the
COOop.



Difference bettwen markets
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External Market Infernal Market
Higher demand for great coffees « low Demand for great coffees
Bigger sustainable-certified recognization « Low sustainable-certified recognization

Traceability requested

How to promote and add
value of the good pratices ¢
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Transmitting reliable and relevant information about

Diversity




ORIGEM DE QUALIDADE
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RESERVA

Imagem ilustrativa.

Contém 10 (c)épsulasx

peso Lig: 5 ]
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oMo matéria-prima os malho
grbos especiais de café 100% ar
€, produzidos de acordo com
Principios do programa 4C, pe
Cooperados da Cocatrel.

Aprecie os Cafés Montrés, um
contro de aromas e notas qQue va
surpreender

e COCATREL

DIRECT TRADE
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' CAFE COM
RASTREABILIDADY

Sai :
1iba mais sobre o origem

¢ o caminho percorrido
S pelos melhores cafes
2 Cocatrel, da fazenda
: ate a xicar
\\ 1eara
o - .‘A
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Produsido por:

Cooperativa dos Cafeicultores
da Zona de Trés Pontas Ltda.
Rua Bento de Brito. 10
Centro, Trés Pontas MG
CEP: 57190 000
CNPJ: 25.2(;'(;'.()'85 ()U-I{i 9l
| € ik ()‘.‘)4.078.48.‘) 1515
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SUPERIOR

L sUL DE MINAS. ==

COCATREL
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CAFES ESPECIAIS

p i PEROLA

VIOLETA

TORRADO EM GRAOS
Notas de uva, sabor licoroso com
tom de uva passa. Corpo médio,

Epicko
N acidezbrihante e dosura ntensa. || |" |||”
VARIEDADE Mundo Novo TORRA clara |I‘|
PROCESSO natural ALTITUDE 930m \
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CAFES ESPECIAIS

TORRADO EM GRAOS

SAFRA 2018/2019
PRODUZIDO POR MULHERES

PROCESSO natural
SAFRA 2019/2020

COCATREL 61

DESDE 1961 T
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Thank youl!

Marco Valério Araujo Brito, CEO, Cocatrel, Brazil
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