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Sustainability as basis of long-term success.
Attitude and Commitment

Sustainability is part of the purpose of Melitta Group. 
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Sustainability as basis of long-term success.
Coffee of the Future: Status of strategy development – Work still in 
progress
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Our target:  100% „Coffee of the Future“ until 2030 
• It is grown in a way which enables the farmers and their families to live comfortably 

long-term and which preserves or regenerates the local ecological systems.
• It is processed, transported and roasted in a climate-friendly way which also uses water sustainably.

• Its packaging is recyclable and – whenever possible - also reusable or made from recycled materials.
• It is prepared in an energy-saving fashion.
• Insofar corresponding structures exist: the coffee grounds are recovered in the most environmentally friendly 

way (materials recovery, composting) in line with the principle of a circular economy.

• Cooperation with 4C, Rainforest Alliance (incl. UTZ), Organic, Fairtrade
• Since 2018 continiously raising number of certified SKUs and volumes
• SKU „Selection of the year“: Combination with community projects in the origin
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Sustainability as basis of long-term success
4C Communication 

www.melitta.deOn-pack communication
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Sustainability as basis of long-term success
Joint community project in Colombia
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Sustainability as basis of long-term success
Conclusions

• Despite the sales markets are at the time-being mainly price-driven, long-term 
success is based on trust and credibility -> engagement and transparent 
communication

• Voluntary Sustainability Standards (VSS) are a part of the solution

• Use of VSS should be combined with additional engagement on the ground, also to 
amend the consumer communication
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Thank you.


